CasaOne Homepage Redesign
(for individuals)

Why

+ The CasaOne home page had remained largely the same since inception, except for a few
panels that kept changing

+ We say high bounce rates

+ We had recently started a personalisation effort on the website, this redesign was also part of
that effort

+ We also kept getting a lot of questions centred around a few key themes

Process

1. Context building
+ User interviews
« Chatbox request analysis
- Google Analytics demographic segmentation
- Popular categories / items analysis
2. Goals / Problem definition
3. Mockups
4. Visual designs
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Hotjar / analytics insights

2. Goals

Goals

3. Mockups
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Packages and Make your collection

Identify the customer's lifestyle. Understand which room they want to furnish and give beautiful room image with the products and let
them select their furnitures which they need and suggest best 10 option under the selection.

Why Casaone

3000+ happy customers

Choose from 1000s of fabulous products from
brands you love, on affordable monthly plans.

Worry-free / Hassle free addons

Our Furniture Protection Plan safeguards you
against any damages or wear & tear.

60,000+ furniture collection

Our Furniture Protection Plan safeguards you
against any damages or wear & tear.

Anything else for why casaone

We deliver and assemble your furniture, and clean
up as well. We also pick everything up at the end
of the term.




4. Visual Designs

1) Previous Desktop design

2) New desktop redesign

3) Old mobile

4) New mobile redesign

5. Results

1) Less scrolling on mobile landing page (users discover categories immediately)

2) Reduced bounce rate overall (~17% to ~12%)


https://drive.google.com/file/d/1z1T021o7TFDyLEtEyDLgLqWsmV2nHPsg/view?usp=sharing
https://www.figma.com/file/4jHajyNs0aMXeLWvg43YiD/C1_Home-Page-14-09-2020?node-id=3533:137
https://drive.google.com/file/d/1-7QJWjEFUrJbOb5ZvRTndZX0Fy2RwXW1/view?usp=sharing
https://www.figma.com/proto/4jHajyNs0aMXeLWvg43YiD/C1_Home-Page-14-09-2020?node-id=3625:5&viewport=703,552,0.10829848051071167&scaling=min-zoom
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